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Information technologies may either support or un-
dermine enduring human values; sometimes they do
both at the same time. For example, surveillance cam-
eras in banks, malls, and airports increase individual
and sometimes national security, but often at the ex-
pense of individual privacy. Similarly, images and text
available on the Web increase access to and use of in-
formation, but can lead to infringements of intellec-
tual property rights. In response to such problems,
value sensitive design emerged in the mid-1990s as
an approach to the design of information and com-
puter systems that accounts for human values in a
principled and comprehensive manner throughout
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the design process. Value sensitive design particularly
emphasizes values with moral import, including pri-
vacy, trust, informed consent, respect for intellectual
property rights, universal usability, freedom from
bias, moral responsibility, accountability, honesty,
and democracy. Value sensitive design also addresses
values of usability (for example, how easy a system is
to use), conventions (for example, standardization of
protocols), and personal taste (for example, color
preferences within a graphical user interface).
Methodologically, value sensitive design integrates
and iterates on three types of investigations: con-
ceptual, empirical, and technical.

The Tripartite Methodology

Conceptual investigations comprise philosophically
informed analyses of the central constructs and issues
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